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Mohair South Africa ushers in a new era.

We find ourselves in one of my favourite rooms in
the world: the Mohair SA Boardroom in North End.

It's cool, quiet, and decked out in various shades
of avocado green. It looks like something a 70's
Bond villain would strut around in, and | love it. Yet
despite its dated appearance, all the furnishings
in the room, from carpets to drapes to seats, in-
corporates mohair into its design. And there’s no
mistaking that back in the day no expense was
spared in its creation. | mention this to Lindsay
Humphreys and Anle Marias of Mohair SA.

“Our boardroom is very retro.” said Lindsay.

Anlé steps in: “This will all change in the near fu-
ture. We have some big plans in the pipeline as we

are relocating our headquarters to Walmer soon.
The building is currently in the design stage.”

Since the early 70's the headquarters of the Mo-
hair Industry was nestled securely in the heart of
Port Elizabeth’s fibre industry in close proximity of
the brokers and the buyers. Today it is the home
of the Mohair Trust, Mohair South Africa as well
as the Empowerment Trust of the Mohair Industry.

We spoke earlier with Mohair SA General Manag-
er, Deon Saayman, who filled us in on the reason
for the move to Walmer. “With Mohair South Africa
taking on the responsibility of marketing the fibre
globally, and with South Africa being the pivotal
role player in the industry worldwide, both in terms
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of production and processing of mohair,” said
Deon, “,it was agreed by the industry to relocate
the headaquarters to a more prominent and visually
attractive area within Port Elizabeth, with easy ac-
cess to the airport and consumers to gain insight
to the magical world of mohair.”

“It is truly a watershed moment for the industry
and we are looking forward to the next planning
stage of our premises with anticipation and ex-
treme excitement.” He said with a big smile.

The humble facade of their North End building be-
lies the fact that we are sitting in the very centre
of the world of Mohair. Anlé and Lindsay are the
glamorous marketing team of Mohair SA.



You can easily tell when someone’s working for
love, or for money. Mohair, like wine, is just that
kind of thing that is made primarily because of
love, and that the money is a mere afterthought.
Anlé and Lindsay are clearly head over heels with
their work,

“80% of our work is done abroad.” says Lindsay.
“To give you an example we are working with a
show called Spin Expo in Shanghai. The show
is basically set up for international buyers and
international retailers, that will decide on fashion
trends for 2014 and 2015. So spinners, fashion
bloggers and industry heavyweights will attend. So
al the decision makers for labels such as Prada;
Zara and Chanel will be there. Our role is to work
with various spinners who will produce samples
for designers to inspect. If they like a particular
sample they then can chat directly to the spinner
and order various yarns.”

“There is a lot of science behind this industry.” She
goes on to explain. “We work closely with research
organizations that perform bleeding edge market
research and macro and micro trend forecasting,
in order to anticipate and predict which way tastes
and styles will go.”

2014 has big things in store for the local market,
as Anlé explains. “The central theme for us this
year is to share the green and sustainable aspect
of what we do in our industry internationally. Telling
the story of mohair and all the people associated
with it, such as the sixth generation farmers and
the communities that work alongside and sup-
port them, is a huge priority for us. The immense
amount of respect we have for them cannot be
expressed in words. The Karoo has so much depth
and beauty.”

South Africans (and just about all who visit her)
love the Karoo precisely because it's a stark and
infinite place. It manages to seem so much smaller
and intimate, because of the interweaving relation-
ships between communities that criss-cross the
landscape, as a result of mohair.

Lindsay and Anlé have made it their mission to
make the story of mohair a household one.

“We found that the general public didn't fully
understand what it meant to buy a product that
contained mohair” said Anle. “So we decided to
create a symbol that brought to mind what mohair
is really all about. We wanted people to pick up a
product and read the label, and be aware that it
contains a measure of mohair in it. We envision
that just as the genuine leather mark is an indica-
tion of quality, so will the mohair mark come to be
associated with a quality product.”

The mohair mark was a necessity. We, the public

Anlé Marais, Roxanne Robinson (Glamour), Palesa Mahlaba (True Love),
Asanda Sizani (ELLE) and Lindsay Humphreys at the NMMU fashion show.

of the Eastern Cape, seem to take a ‘let's just be
friends’ attitude towards mohair. Which is mind-
boggling to industry professionals because the
rest of the world is downright infatuated with it, in
a way that is feverish and desperate.

To give you a quick example, many iconic props
and costumes in movies and television have been
made from mohair. Remember the orange couch
from Friends? The one they used to sit on in
the coffee shop? That's made from mohair. The
Chewbacca costume from Star Wars? That's a
blend of half Yak and half mohar.

And the awesome thing is that at some time or
another just about ALL the mohair in the world is
produced or passes through Port Elizabeth and the
Eastern Cape. So the Friends couch and the most
famous Wookee in the world has quite a lot of the
Eastern Cape woven into it.

*As a not-for-profit organization , Mohair SA will
not be selling the mark. It will be available to all
retailers. But it will be under our auspices and our
control.”

From our conversations it's clear that Anlé and
Lindsay are a well respected and well supported
team within their organization. But as we men-
tioned earlier, the mohair industry is one of hard-
as-nails practicality, and they had to work hard to
earn their stripes.

The mohair industry is fascinating because it is
intensely romantic, yet incredibly practical at the
same time. It is because romance enables you to
dream about the stars, but pragmaticism will get
you there,

“Back in the office, Mohair SA is a no-nonsense
organization. Our presentations in this boardroom
are still very formal. As such, you earn your place
here.” said Lindsay.

Mohair changes you. You'll fall in love with it and it
will get into your blood.

“We love being part of the mohair family and it's a
privilege to be a part of such exciting and dynamic
times in the mohair industry”.

“We look forward to welcoming you at our new HQ
soon, "says Anlé.

MOHAIR

Introducing the new mohair mark. Look out for it
on selected mohair products.

& \Wwww.mohair.co.za

= info@mohair.co.za

Q@ 4 Johcla Road, Sydenham. PE
f facebook.com/mohairsouthafrica



VOVO
BUSINESS HOURS:

Non-£r This +o 5hIS and
Set This 4o 3o

WWW.VOVOTELO.COM
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meat pantry & deli

041 367 2683 | §-70 Buffelsfontein Rd, Mount Pleasant.
Mon - i Sam - 5:30pm | Satwrday 7:30am - Tpm

for the

LOve OF

wine

There once was a shop in a port,
That had many, many wines of all sort.
It's staircase as entrance was hard,
But worth it, for a glass of mellow Chard!

Once in, your choice was endless,
Indulge too much. .. could deem you legless!
Hosting whites and reds of all sorts,

Plus bubbles, rosés and ports.

From cheap to expensive,
t's content, extensive!
So worth it, For the Love of Wine!

Send us your quirky poem of wine by the end of romantic February
and stand a chance to win a case of wine! Top 5 poems will be
cast in stong, to live forever in the fabulous home of For the Love
of Wine! Post yours on Facebook for our Lovers of Wine to rate and
we'll announce the victor once after Valentine’s Day. Good Luck!!

S, 0725662692 Q Cnr. Stanley & Bain Str. Richmond Hill

A TRADITION IN
FINE COFFEE
SINCE 1924

BEANS, ESPRESSO,
PLUNGER, FILTER, :
CUSTOM BLENDING, &
SPECIALITY TEAS,
COFFEE MACHINES,
ACCESSORIES,
WHOLESALE ORDERS

114 Russell Road, Port Elizabeth
T: 041 585 4044/5 F: 041 585 7651
www.mastertonscoffee.co.za
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Ampersand

communication | design

Redefining the Commercial Arts.

Calling all freelance creatives. This is your
chance to become a part of an exciting new venture.

Please enquire; 083 384 1506 / info@ ampersandstudio.co.za

@ Instawalk PE by Chris Kritzinger

The Instagram sub-culture emerged between avid users in various cities

INSTAGRAMERS across the globe, forming pockets of Instagram-related activities, of which,

PORT ELIZABETH Instawalks and Instameets are the most popular. Intstawalk and Instameet

simply connote a group of Instagramers meeting at a specific place to go
photograph locations as a group.

A post-industrial, decaying from the inside out, hyperbole of itself, Port
Elizabeth is an instagramer’s dream: derelict buildings meet absurd public
art, socio-economic malaise joins hands with Vovo Telo latte-sipping ladies
of leisure (instgraming their heart shaped barista coffees); ol PE, where
fashion is jean pant and white takkie — so retro its cool; which is why insta-
gramers are at home in this comatose joint. It's ironic, you see.

A new Manlger (manager for English speaking folk) for Instagramming
community of Port Elizabeth was appointed in January 2014, flush with the
hope that this sleepy-hollow will finally rise from its hibernation and become
a cybernation. The idea is to host an instawalk at least once a month. An-
yone is welcome regardless of what image capturing technology you use
or how well you use it.

' The PE Manlger has decided to make it a little more interesting by adding

] CIZAEETH % an exhibition to the mix. Three Instawalks will occur over three months,

FEB zu 14 E . after which a selection of images will be chosen and exhibited in the newly
JEET AT SHARKROCK PIER @ 17H00 : refurbished Athenaeum.

If you are interested join our Facebook page Instagrammers Port Elizabeth,

If you have any questions, queries or comments drop @chriskritzinger a
#igersPortElizabeth ® instagramers.co.za line on Instagram.
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We only serve good, honest meals made with love.

L 0418239609 9@ 27A Pickering Str, Netwon Park.

HOOEIDVd NO SN AN m

'BREAKFAST « LUNCH - TAKE AWAY | OPEN e 5- eo0:

ana evelylhing inbelueen | piy pARK |ANE

§ SIPPING | COMEBTCARE | samseacrion ST GEORGES PARK:

EEALI{HG deficious/ | GusRanmeep | 041 373 HIHII:;
iclmnma PPN e’ GRAB SOMETHING ON-THE-GO 1mf§§“”'€ .

| COMEINDULGEIN == WITH Lﬂ?EFHDMl}EI;EJE:?::_ >t .

7 PARK LANE  § 5/ : ?

OFFERS 50 MUCH MORE THAM YOUR  SfE st

USUAL COFFEE SHOP OR. CLOTHING

STORE, THEIR UNIQUENESS 1S

WHAT SETS THEM APART

FROM THE REST.

COME DOWN AND BROWSE
THROUGH THE STUNNING CLOTHES
OR ENJOY AN AMAZING MEAL
AND TRUTH COFFEE
WITH FREE WIFL

A STOCKISTS
RABBIT & BOO
TODDLER, RANGE
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Oliver Mayhew & Lillian van Aarde

Low Res, High Zef.

22 January - 21 February 2014

UNDERCULTURE
COMTEMPORARY

FINEARTS GALLERY

www.underculturecontemporary.co.za
facebook.com/underculture

98A Park Drive, Central, Port Elizabeth

@

Pom:elle

For The Adventuring Imaginer
www.popsiebelle.com

POPSIEBELLE STORY PILLOWS
ARE NOW AT Zze 7240 oftoppe

196 MAIN RoAD WALMER @

POPSIEBELLE STORY PILLOWS
AREF 5 MAGNERS

The idea is that children are surrounded by a plethora
of things in their daily lives and any one of these items
holds the potential to aide imagination and instruction.
Hence a pillow, which is a necessity or a decoration,
could be used as a learning tool.

The pillow is much like a story book, but instead of a
linear narrative of a book, the pillow which is home to
many character that can have magical adventures
every night. The narrative then becomes non-linear
and is controlled by the child. It also improves their
memory as they need to remember each adventure
while stimulating their imagination and encouraging
storytelling.

CONTACT:  [INGRID FRAUENSTEIN
WWWPOPSEBELLECOM

POPSIEBELLE@POPSIEBELLE COM




FORM AND FUNCTION

The website for Home James Home, a local private chauffeur service, needed

to answer one main question: Where do | sign up? Through adesign catered to
easeof navigation and functionality, we developed a sitethat gives clear and
concise information about the service offered and most importantly, a secure
online sign up function that allows users to quickly and efficiently sign up for

this nvaluable sevice Find out more atwww.homejameshome.co.za.
See mae of our work at: www.media-axis.co.za

Office: 0413733850  Email: hello@nediaaxis.o.za ~ www.media-axis.co.za
9 Zareba Street, Richmond Hill, Port Hizebeth

CENTRAL
152 Russell Road
041 586 3900

printroom@dtown.co.za

NEWTORN PARK

Cnr. Cape & 3rd Ave
041 344 0223

megan@dtown.co.za

CHARLO

31 Circular Drive
041 368 8776

figtree@dtown.co.za

JEFFREYS BAY

224 St. Francis Sireet
042 293 4184
|bay@diown.co.za

UITENHAGE

&47-71 Caledon Sireet
083 447 3907
gayle@diown.co.za

:
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We are expanding

www.downtownprint.co.za

Editorial

History begins deep in the mind. That is to say that the course of human
events have been driven by ideas. Mankind's imagination is incredibly rich
and every event we imagine is a potential new future. So itis that ideas, are
a source of change.

History has shown that new thoughts are destabilizing. They generate frus-

tration with the way things are, or suggest possibilities about how they might
be different,

This month we focused on two notable ideas. Firstly, that many people can
work together in harmony to produce mohair, a product that is more Art
than a functional household object. Secondly, we focused on the upcom-
ing Design Indaba that espouses the idea that unconventionality is a very
healthy thing, and that it has the power to reshape the world around us for
the better.

The Soapbox started off as an idea between two friends, and has grown
into an entire community of likeminded innovators. We at the Soapbox are
committed to continue bringing you the best new ideas that Nelson Man-
dela Bay has to offer.

ldeas ignite fires within us and spur us on to new heights. Never be afraid
of new ideas, for therin lie the seeds of the future.

FREE APP

Finally, everything Port Elizabeth!

Stay up-to-date with the best
in local Music, Food,
Fashion, Art and Design that
our city has on offer.

Data charges may apply.

[ hodoid oo o prmym—
@& App Store '\ Google play

For any advertising enquiries or to say ‘hi’, please don't
hesitate to contact us;

Editor: 083 263 4792
083 384 1506

Creative Director:
info@the-soapbox.co.za
www.the-soapbox.co.za
www.facebook.com/soapboxpe
issuu.com/the-soapbox
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The Design Indaba Conference takes place in Cape Town bul you can watch all the proceedings
Iy satedlite at a venue in Port Elizabeth, Mo need for flights, hotels, car hire and adl the additional
oxpense that comaes with being away from home

BE INSPIRED

BY THE BEST
OF GLOBAL
CREATIVITY

26 - 28 FEBRUARY 2014
THE ATHENAEUM, LITTLE THEATRE

SUPPORTED BY: B'CDMTDWN POWERED BY: _Axxess infemet

N ASSOCIATION WITH:

Design Indaba 2014

Nearly two decades of creative excellence.

If your job entails an iota of creativity, then you
MUST without fail attend this year's Design Indaba.

It boggles the mind that the local standard re-
sponse to 'So are you going to attend this year's
Design Indaba?" is a blank stare and stony silence.
Followed by ‘Sorry, never heard of it. What is it?".

Let me just start off and say flat out that if you
are a student involved in any field that requires
design, you need to attend it without a second
thought. Architects; graphic designers; production
designers; fine artists; engineers; social and phys-
ical scientists: Cut down on a month's worth of
beers and going out and get yourself a ticket. Trust
me, it'll be worth i,

Is there any value for professionals in related in-
dustries to attend? Definitely. If your job entails any
form of systems design or creative problem Solv-
ing, you'll definitely benefit from attending. From
Logistics to Human Resources and Marketing,
there’ll be something of profound value waiting for
you there.

| chatted to the creative director of the Soapbox,
Reino Erasmus, about what the Design Indaba
meant to him.

“The Design Indaba really shaped me as a profes-
sional.” explained Reino. “People think that the De-
sign Indaba is some kind of product expo where
new gadgets or products are showcased. It's not
about that at all. The Design Indaba has become
such an industry event because it focuses almost

exclusively on process. So the creative elite of the
world will get up on stage and share their thought
and design processes that came into play for var-
ious projects.”

‘| witnessed talks by people who wrote my text-
books, people who | would otherwise have had to
travel to Europe or America to see.”

Lessons learned from the Design Indaba have
incorporated themselves into the very publication
you holding in your hands.

‘| learned that sometimes the destination is not
as important as the journey. Take the Soapbox for
instance. It represents conversations we have had
with various business owners in the city over the
last month. It's filled with stories that these people
have shared with us and that we have document-
ed for others to read.” said Reino. “For our readers,
it represents a glimpse into someone else’s world.
For us as creators of the Soapboy, it's a journal
of our encounters with strangers and the refation-
ships we have subsequently formed with them. |
think that the true value of what we do lies in the
richness of the interactions we have with incredibly
interesting people we happen to meet.”

Started in 1995, the Design Indaba aims to uplift
society through better design. This year's simul-
cast in Port Elizabeth will be broadcast in the Little
Theatre at the Athenaeum in Central.

The Design Indaba’s PE simulcast is a very re-
cent thing. We had a chat with Tim Jones, creative

HMEDA, Algoa FM, Times Media, Hola 4

group head of Boomtown (the agency responsible
for bringing the Design Indaba to the City) on how
that happened.

‘About 2 years ago, Andrew MacKenzie (Boom-
town’s Creative Director) and | had a conversation
regarding how it was such a shame that the De-
sign Indaba was out of reach for so many cre-
atives in Port Elizabeth. Especially for students.”
Explained Tim. “Many just couldn’t afford to travel
to attend such an inspirational event. Prior to the
PE simulcast it was really an event for a select few
in our City. So for us, being in PE, we wanted to
make that level of creativity available locally.”

‘Andrew approached the Indaba and made it
known that there were so many people here that
wanted to attend. They agreed to it a month be-
fore the actual event, so not as many people as
we would have liked managed to attend. This year
we'll be seeing a much better turnout. The Nel-
son Mandela Metropolitan University has already
committed 60 students, and we are expecting a
fantastic turnout this year.”

| asked Tim about how the Indaba has shaped his
own career. “It was great to be exposed to that
level of work and creativity. | have attended the
last 5 or 6 years, even when | was working in Cape
Town. I somehow managed to make time to attend
and came away incredibly inspired by what | saw.

As a young student or professional, the Design
Indaba will be a great way for you to see what's
out there, and to help you to develop influences in
your own work.”



